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Who am I?

•Teaching UoG’s Digital Marketing courses, and other 
e-Business courses, at UEF since 2019-2020



The original assignment of the Digital 
Marketing Strategy course at UoG

• “A group project in which students create and develop and 
crowdfunding campaign on the Kickstarter platform to try to fund 
the films created by the students of the faculty of film production of 
UoG”

� 2 challenges
• the Kickstarter platform requires to use a bank in the UK and a list of 
other countries but not Vietnam

• UEF did not have a Film Production faculty yet 



The opportunities : adapting the course

-> Looked for local Vietnamese crowdfunding platforms
-> Gave the possibility to students to choose the  products to crowdfund. 
Ex: homemade bakery: “cupcakes”

Illustration: examples of handicraft items made by the students as part of their 
project



The opportunities

-> Learning the realities of 
business the “hard way”



The re-revised assignment – academic 
year 22-23

“The project can be:
1) an artistic or creative project (you can use a crowdfunding 
platform)
2) a new product that you created yourself and for which this 
project would help you kickstart your start-up business  
3) an existing product for which you act as a reseller in charge of 
the marketing and the sales.
4) a charity project (you can use the MoMo website)”



Examples of successful outcomes

�A team promoted a “fall detection device” 
made by Hutech.
�Charity project for the Go Vap orphanage
�And many more…


